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IDENTITY

❖Destination’s geographic position 

❖Graphic design of the official website

❖Market personalization 

❖Official website and semi-official social page’s brand

❖Destination image communicated through the official 

website and social pages
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IDENTITY

Unclear map (pink on yellow background) 
which does not guarantee a full 

understanding of the territorial context

Precise pieces of information 
regarding train timetables, bus 

timetables and shuttle timetables
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IDENTITY

Graphic design of the official website

• Flyer with logo: made of drawings that 

look like those of children. 

• Warm colors and small representations 

of what the events are.

• Main color: YELLOW. It recalls cheese!
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IDENTITY

• Festival especially designed for 

families → school groups and 

children are the real protagonists

• Interactive courses + 

entertainment activities = 

“To Cheese for learning”



Cheese 2021 - Web Presence Quality Evaluation 7IT for tourism services – 07/12/2021

IDENTITY

The official page of Cheese 
https://cheese.slowfood.it

is very simple and complete

However, the news at the bottom of 
the page are not constantly updated

No official pages of Cheese on social networks 
(Facebook, Instagram, Twitter) → Municipality of Bra and 

the Italian or international pages of Slow Food Events

https://cheese.slowfood.it/
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IDENTITY

The main theme of the last edition was 
“Consider the animals”

The official page seems to be to 
convey its idea of sustainability and 

love for nature
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CONTENT

Does the website 
provide all the content

that visitors need?
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CONTENT

➢ Simple but effective design and font

➢ Use of bright colors, many vivid 
images and videos shared on the 
main social platforms (mainly 
YouTube and Facebook)

➢ Good quality descriptions and video, 
owned and published by Slow Food

The main page
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CONTENT

Managers’ content compliance and info 

By clicking on the main page on the icon of 
Slow Food company, you get a direct link to the 

web page of the main organizer of the  event
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CONTENT

Users’ content compliance and info 
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CONTENT

• Correct use of copyright in the gallery 

• Possibility of sharing, dowload or see 
the presentation of gallery

• Downloadable program of the event 
also in English
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CONTENT

The Presentation of the 
Event (Youtube) →

direct link by clicking icons 
in the homepage

https://youtu.be/gr4ouyGYBpo

Engaging music and images showing:

❑ What to expect 
❑ What can be seen
❑ Main events (tastings of local products, 

conferences, guided tours etc.)

https://youtu.be/gr4ouyGYBpo


Cheese 2021 - Web Presence Quality Evaluation 15IT for tourism services – 07/12/2021

CONTENT

Users’ satisfaction level

The graph shows a slight majority of users 
who didn’t visit the event’s website, compared 

to those who effectively accessed it.

On a scale of 1 to 5, most users who 
accessed the site found a medium level 

of difficulty in finding information 
useful for their participation
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SERVICES

Does the web presence provide tourists with the services they need?
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SERVICES

Does the web presence 
considered offering digital 

services to potential guests?

Yes. Moreover, this year, 
due to the pandemic, many 

events were held online and 
could be reached by the 

website.

Can we book overnight stays? 
Lunches? Events? Tickets? 

It is possible to book events (also the digital ones) 
and buy tickets directly on the web site.
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SERVICES

Is the official website safe?

The website does not have banners with 
advertisements. It just shows which are the 

main partners of the event.

Is there a real-time weather forecast 
service available? 

No, it could be helpful to add it since the 
whole event takes place in the open air.
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SERVICES

Does the official website respect the 
privacy of those who visit it?

Yes. If you want, you can subscribe to the 
web site and also ask to receive information 

through email, but it is not mandatory in 
order to visit the web site.

From the questionnaire previously showed, we were able to discover that half of the visitors has 
not used the website before reaching Cheese. But it has emerged the fact that visitors who 

used it were quite satisfied (3,5 out of a 5 scale).
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SERVICES

MORE WEB SERVICES 
BY A DESTINATION

The website has a section 
dedicated to “How to get 

to Cheese”. In this section, 
visitors can find all the 
information about the 

public transport and the 
link of the official public 

transport website.
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INDIVIDUATION

Is the website up enough on search engines?
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INDIVIDUATION

https://cheese.slowfood.it
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INDIVIDUATION

Not enough data for 
cheese.slowfood.it subdomain

We decided to analyse the main
domain: slowfood.it 
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INDIVIDUATION
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INDIVIDUATION

The top three competitor sites according to SimilarWeb
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INDIVIDUATION

Slow Food Italia

Slow Food events

Web reputation on 
social networks



Cheese 2021 - Web Presence Quality Evaluation 27IT for tourism services – 07/12/2021

INDIVIDUATION

Posts are constantly published on 
the social network pages

B2C communication
needs to be improved

BUT
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MANAGEMENT

Are latest news updated?
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MANAGEMENT

BROKEN LINK CHECKER TEST:
43 broken links found

❑ 3 «Error 500», malfunctions when 
configuring the link

❑ 5 «Bad Host», server with that name 
doesn't exist or is unreachable

❑ 35 «Error 404», the page or resource 
doesn't exist on the server
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MANAGEMENT

Triple A 
wine

https://cheese.slowfood.it/en/pr
ess/i-10-laboratori-del-gusto-di-
cheese-che-non-puoi-perderti/#

«Tra le vigne e 
le malghe dei 
Presidi» event

«Colazione con 
il produttore» 

event

https://cheese.slowfood.i
t/press/la-provincia-di-

torino-a-cheese-2021

https://cheese.slowfood.it
/press/alessandria-e-

provincia-protagonisti-di-
cheese-2021/

Error 505

https://cheese.slowfood.it/en/press/i-10-laboratori-del-gusto-di-cheese-che-non-puoi-perderti/
https://cheese.slowfood.it/press/la-provincia-di-torino-a-cheese-2021
https://cheese.slowfood.it/press/alessandria-e-provincia-protagonisti-di-cheese-2021/
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MANAGEMENT

• Borgiattino
www.borgiattino.com

• «Pastures of Switzerland» event
https://www.fondazioneslowfood.com/en/slow-food-presidia/emmentaler/

Bad Host:
Error 404:

35 found

http://www.borgiattino.com/
https://www.fondazioneslowfood.com/en/slow-food-presidia/emmentaler/
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MANAGEMENT

Are social 
media pages 

frequently
updated?



General 
navigation
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USABILITY
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Menus
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?

?
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sticky
menu 
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Buttons
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Mobile-Friendly Test
Google Search Console

Cheese 2021 - Web Presence Quality Evaluation 46IT for tourism services – 07/12/2021



Cheese 2021 - Web Presence Quality Evaluation 47IT for tourism services – 07/12/2021



Evaluation of download time
Pingdom

Europe – UK –
London
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STRENGTHS AND WEAKNESSES

STRENGHTS WEAKNESSES

Detailed shuttle information Not so clear map system

Good website layout and design News not always updated

Good market personalization No official Cheese page on social 
networks

Engaging images and videos on the main
page

Webpage not so common among visitors

Useful downloadable materials Improvable download time

Links in different languages Some links on the webpage do not work

Well-responding buttons on the webpage Standard visualization not well adapted to 
screen

Good positionings on search engines Improvable engagement on social 
networks

Possibility to book tickets for events in 
advance

No weather forecast information
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THANK YOU FOR YOUR ATTENTION!

Mahya Abdoosi – Mat. 1083401

Mahdieh Ahmadi – Mat. 1083557

Faranak Bayazinamarestaghi – Mat. 1082896

Victoria Caffi – Mat. 1045866

Marco Maria Carbone – Mat. 1082726

Mattia Cariello – Mat. 1082666

Matteo Crespi – Mat. 1082665

Gaia Ferranti – Mat. 1080972

Luca Manzone – Mat. 1079272

Martina Pavesi – Mat. 1082833


